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The evolution of Lolita

By Kim Ye hyun (800)

"LOLITA, light of my life, fire of my loins. My sin, my soul." Suddenly I think of this well-known passage from the author, Vladimir Nabokov. I am twenty three years old, and I am living in Seoul in 2009. Heedless of my age, I still enjoy ribbons in my hair, and girlish clothing, listening super lovely songs such as Lucite Tokki or Yozoh. I still flutter with the lightness of spring, decorating my blog with girlish photos. I still write diary like a love-sick adolescent.  Do I really yearn to be a girl? Am I what we have begun to call a "kidult"?  

After Lolita was published, the Lolita figure became one of the hottest icons in pop culture during over fifty years. The point is the “Lolita” is not the Lolita anymore, because they have already experienced changes in many ways. Once more, “girls” are getting really busy nowadays. 

Today, many “Lolitas” are uniquely positioned in the Korean media. Somehow many middle-aged men enjoy the music of the Wondergirls. Is it true that idols such as Girl’s generation or the Wondergirls are for teenagers, and not for middle-aged men? So far, Lolita sounds like what had long been considered male-related major. However, the Lolita figure has evolved, so “Lolitas” have been consumed in an increasingly diverse way. The ridiculous truth is that young (Korean) women are becoming more drawn to immature behavior. While some women are interested in girlish stuff, some women are really into boy bands or teenager actors. In a sense, there are now male lolitas in Korean media, too. Boys and girls can be labeled as a new brand of “Lolitas”, also they may well be some of the highest-selling cultural products in Korea.  

Wondergirls, the teenage music group, is a typical example in discussions of the Lolita Complex. Wondergirls wearing stylized school uniforms made sensational debut, fascinating the middle-aged men with their hit song, “Tell Me”. Similarly, Girl’s Generation also has generated a new segment of fandom, middle-aged men. Fandom was considered teenager’s stuff, but middle aged men started to be fans of girlie idol groups and spend their money on CDs and videos of these groups.  

However, women have also fallen in love with “Lolitas” of their own. A teenaged actor carrying an actress much older than him on his back and provokes the “Nunas” in yorgurt ads. Lately Korean women called by the affectionate term for an older sister, “Nuna,” are getting into teenager actors such as F4 or Seung-ho You. Some of them are also into boy-bands that target the “Nuna” demographic. One famous of boy-band, Shinee, has a song that is titled “Because Nuna Is So Pretty”. 

The most popular drama in 2009, “Boys Over Flowers,” also is part of this phenomenon. More surprisingly, this new Lolita syndrome has launched a new trend in Korea. Regardless of labels dealt with “Lolita look” in every season such as Blue Marine or Jill Stuart, the “Lolita look” has spread quickly in Korea. 

There are a bunch of shopping malls dealing with women’s clothing that emphasizes the sensibilities of girls, that is, the “Lolita look”. Most websites are decorated with ribbons and pink-tone colors, and the models on these sites wear girly clothes with ribbon-flat shoes and girlish skirts. It is really common trends not only on the internet but also every day life in Korea. That is, Mid-twenties or mid-thirties women are really drawn to this girlish style. This trend is completely because of the new Lolita syndrome.


If so, why is Korean society so fascinated by these "new Lolitas”? I interviewed SBS entertainment program director, Lee young-jun(34). In his recent programs, some members of Girl’s Generation appeared as guest stars. I asked him about what he thinks are the reasons for this phenomenon. He answered, “Actually, there are so many posssible reasons. For example, these day middle aged men experienced economic depression, so they needed fantasy to escape their reality. Rather than sexual fantasy, most men found purity or energy in teenaged singers or their songs like as Yuna Kim or Tae-hwan Park. These songs cheer people up. Of course, entertainment companies have targeted their emotion. In terms of marketing, Wondergirls wear completely retro clothing and have provoked middle aged men’s nostalgia with simple melody. On the other hand, some middle aged men are fascinated by veiled sexual attraction such as their skinny legs, their performance, facial expression, or lyric. Girl’s generation or Kara also satisfy not only teenagers but also adults and influence their consumption. Some people claim that middle-aged men are kind of a blue ocean of Korean market. This phenomenon also influenced most people and then made trend like the 'Lolita look'.” He added, “A compelling reason can never exist alone, complicated factors interact. As a social phenomenon we don’t have to judge or criticize it with only one standard.” 


As an adult I have to live, but I constantly imagine or yearn for girl’s sensibilities. Just like me, many adults are turning to the past. But these distractions can be dangerous, distracting from the real world and the things we need to do to thrive within it. Whether we need to judge by one standard or not, we should be aware of the dangers and risks that come when youth and sexuality become subject to capitalist manipulation and the greed of adults. 

